SET A SUCCESSFUL AWARENESS
CAMPAIGN WITH VERY LIMITED BUDGET
IN JUST 5 MINUTES
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NEDELYA

The cake company.
https://nedelya.com/

A plora

r“urrd’] digital


https://nedelya.com/
http://www.xplora.bg/
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GOAL OF CAMPAIGN

Creating awareness for new model of cake with
limited budget on chosen high-quality online medias
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THE CAKE COMPANY

CMNELMAAHKN 3A MOBOAWU é CBATBEHW

CTaHapTHH Llenu TopTi Basapcka

* period: 20 days
BaBapcka
« ETARGET Direct buying

« ads redirect to product

SKU: BG

EBpoii napyera/Terno

8 napuera/15kr

Hagnuc sbpxy TopTata/no xenauue/

landing page

[ < AOBAEM B AIOBMMU ]

o Cnogenn

OMNUCAHKE AAEPTEHW AOCTABKA BEMPOCH?

Fagapcka TopTa & (MHa KOMBUHALMS OT HEYCTOMMMA GaBAPCKM KPEM, BENK W Ka(ABH BUCKBUTH, MyXKaBM LWOKONAA0BH
6natose. C nepdeTeH 3aBbPLIEK — LIBAPO YKPACEHa C 6 M MNBYEH LWOKONAL,
BcaKa TopTa Hefiend e phuHo u3paboTena oT BUCOKOKAYECTBEHH NPOAYKTH W HE & 33MPa3fBaka B HUTO E[MH OT ETanuTe Ha

NPOW3BOACTBO U CbXPaHEHHE




ncé::e oK B yenyraTa JWMDEeKTHE NOKYIKE Ha OKN3iH DEKNaMa B MPEXETa Ha ETAPIET. Tyk LS HEMEDUTE DEKNEMHN NOZMUMM Ha HaA-000DHTE
SbArapCKUTE DHASIHH Mequi. /C'lf)EPE’S KaTeropuiTe caiTossTe U pasmepHTe Ha E)EH-EPVITE CFIE,D'BELLlETE CTBMKa € 43 OnpejendTe NapaMeTpuTe Ha
KAMNAKWATE 1 18 33T BOLUUTE NOKYMKATS Hpes CTAPTUPATE Ha BAHED KaMNaHUATa

Kateropum
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DIRECT BUYING

* premium sites

« speed and flexibility

« simple system, fast purchase of
various formats

« launching and optimizing the

campaign under one roof
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http://www.etarget.bg/public_preview.php?b=18VN0iDMW8FN0QJMZBON1g0M
http://www.etarget.bg/public_preview.php?b=18VN0iDMW8FN0QJMZBON1g0M
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life.dir.bg, bg-mamma.com, zajenata.bg, trud.bg, az-jenata.bg,
vkusotii.dir.bg, 24chasa.bg, lifestyle.bg, dnevnik.bg
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BASIC STATISTICS

over 400 000 impressions
over 600 visits

average time spent on web site - over 1 minute
(info from agency)

bounce rate - 30% (info from agency)
budget: 900 BGN
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SUMMARY

Set up of successful awareness campaign on chosen
premium medias in just 5 minutes with limited budget.

You can also do it!




THANK YOU FOR
YOUR ATTENTION!

Etarget was established in 2002 and represents one of the leading
PPC and RTB networks in Central Eastern Europe.

Together with our team of experienced consultants, we have
established a significant market presence in 7 countries within the
CEE region. For more detailed information about our service
portfolio, please visit our local websites.

business@etarget.bg
+359 2 4917166


http://www.etarget.bg/
https://www.linkedin.com/company/etarget/
https://twitter.com/etarget
https://www.etarget.bg/direct-programmatic-buying
https://www.facebook.com/Etarget.Bulgaria/

